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Message from the Managing Director

Dear Team SSGC,

uslims all over the world are indeed fortunate to have been blessed with the month 
of Ramadan.  Ramadan is part of one of the five pillars of Islam and is an 
obligatory ritual. The major goal of fasting is to improve oneself spiritually and 

attain nearness to God. The act of fasting is said to redirect the heart away from worldly 
further activities, with purpose being to cleanse the soul by freeing it from harmful 
impurities.

While we abstain from many wordly things during this holy month and practice 
self-discipline, self-control, and sacrifice, we must also demonstrate empathy for those 
who are less fortunate and show generosity and bigheartedness. 
  
The Holy Prophet Muhammad PBUH said, "Whoever fasts during Ramadan with faith 
and seeking his reward from Allah will have his past sins forgiven.” We continue to remain 
under the spell of COVID-19, a pandemic that has swept through the world, leaving in its 
wake many dead and millions infected.  Ramadan is yet another opportunity for us to 
profusely pray to Almighty Allah to get rid of this virus so that all of us can resume our 
normal lives, once again.  

May God bless everyone during the month of Ramadan.

Stay safe and stay happy,

Best regards,

Imran Maniar
Managing Director
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S. Imran Ahmed

Fasting during the holy month of Ramadan is a wonderful opportunity to cleanse the body. However, many people do not 
benefit from it because they fill their dining tables with unhealthy foods that are high in sugar and fat. Fasting removes fats 
and toxins from the liver and the body. Each meal’s carbohydrates are converted into energy by our body. It starts searching 
for another source of energy, after six hours of fasting, thereby burning stored fat.

Returning to the usual 3-4 meals a day after observing a month of fasting can be challenging for the body. The challenge  
is to get one’s body back on course. And this can be done if refrains from oil and junk food, keeps himself hydrated, plan 
his diet and practice portion control. Eating whatever you wants, post Ramadan is definitely not a good idea. Adopting 
healthy eating habits should be the key, regardless of the season.

Have a blessed Ramadan,

Ed

ssgc.o�cial ssgc_o�cialssgco�cial

Dear friends,

Ramadan and after
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24/7 Mega Service Centre launched 
in North Nazimabad 
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CUSTOMER SERVICE

SGC’s Customer Facilitation Centre 
(CFC) in North Nazimabad, Karachi 
has been transformed into a 24/7 

Mega Service Centre.  This is for the �rst time 
in the history of SSGC that the Company’s 
CFC is operating around the clock to cater to 
customers’ complaints related to gas supply, 
billing and new connections. This vital 
customer-centric step is one of the many 
approaches being devised by the Company 
management and the Customer Services 
Division to cater e�ectively and e�ciently to 
the customers’ grievances.  

Imran Maniar, MD, SSGC formally launched 
the around-the-clock Mega Customer Service 
Centre in a simple yet impressive ceremony 
held at the venue in April 2021. In his key 
note speech, the MD lauded the 
management and sta� of North Nazimabad 
CFC for making arrangements for a 24/7 

service.  He reiterated that the customer 
service representatives at the CFC must 
continue to display a positive attitude and 
plenty of politeness and patience towards 
the customers. The MD, asked the CFC sta� to 
channelize all their energies to deliver the 
best customer experience. 

The MD said that the recent launch of SSGC 
Mega Service Centre in Korangi, regular 
convening of online and physical khuli 
kachehris on the directives of PMDU along 
with social media platforms including 
Customer Connect Mobile App have 
provided much needed shot in the arm to the 
Company’s customer-service e�orts. 
However what the customer is interested in is 
getting his problems satisfactorily solved, he 
emphasized.  Earlier, while welcoming the 
MD and other members of his team, 
Latifullah Khan, ADGM (Customer Relations) 

thanked the MD and senior  management for 
supporting the Department in ensuring 24/7 
customer services. He also thanked other 
departments including Corporate 
Communications, Admin. Services and IT for 
working swiftly to make around the clock 
operations at the centre possible.

Mr. Latifullah expressed hope that all the 
customer services division sta� of the 
Company including the CFC’s front desk and 
Billing personnel would serve their 
customers diligently while ensuring that their 
complaints are swiftly resolved. 

On the occasion, the MD gave away keys of a 
motor cycle to a lucky consumer who had 
won it through a draw held during the Mall 
Activity held in Karachi to promote SSGC 
Customer Connect Mobile App.

S
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SGC’s Security Services and Counter 
Gas Theft Operations (SS & CGTO) 
continued to make inroads into the 

menace of gas theft through fresh raids in 
Karachi and Hyderabad. 

SS&CGTO Team along with Distribution, 
Customer Relations Department and Sindh 
Police carried out three successful raids in 
Nazimabad and Scheme 33 areas in Karachi.

FIRs were registered for direct use of gas for 
commercial purposes. Total load obtained 
was 1055 cft/hour. Claims  raised accordingly. 

Hyderabad: SS & CGTO team also raided 
Fareed Baba Plaza in Hyderabad and found 
direct use of gas for power generation, 
supplying electricity to about 56 �ats and 
shops with two generators of 30 KVA each.

Total load was found to be approximately 600 
cft/hour with pressure of found 2.2 psig. FIR 
was lodged and gas theft claim was 
raised.Meanwhile, Sindh High Court 
Hyderabad rejected bail application of 
accused Shahid, owner of a confectionary 
factory in Hyderabad and sent him to jail in 
the case of direct illegal use of gas registered 

vide an FIR lodged in the jurisdiction of Police 
Station in Phuleli, Hyderabad. Gas Utility 
Court, District Judge East sentenced Waqar 
Hussain with a hefty �ne  for direct use of gas 
for running his milk shop.  DM/Prosecutor 
(Prosecution wing, SS&CGTO) District East, 
Karachi contested the case.

Sakrand: In Sakrand, Operations Wing 
Nawabshah conducted an operation and 
lodged an FIR at PS Sakrand against culprit 
Atta Kerio for using gas directly for power 
generation purposes. The culprit was 
apprehended by the local police.

S
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SSGC continues to make inroads against 
the menace of gas theft 
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n April 2021, Ali Javaid Hamdani. 
Managing Director/CEO, Sui 
Northern Gas Pipelines Limited 

(SNGPL) visited SSGC’s Meter Manufacturing 
Plant (MPP) located inside the Head O�ce 
compound. MD, SNGPL was taken on a 

guided tour of the Plant by the SSGC 
management.  Also accompanying the 
SNGPL head and his team were Imran Maniar, 
MD, SSGC, Amin Rajput, AMD(F&A)/CFO and 
Saeed Rizvi, SGM (UFG). The latter explained  
the manufacturing processes in detail to MD 

SNGPL and took him around di�erent 
sections of the Plant.   MPP is Pakistan’s only 
plant of its type, producing   domestic, 
commercial and industrial meters to meet 
the local demand.

I

OPERATIONS

MD, SNGPL visits Meter Manufacturing Plant
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LNG

lobal lique�ed natural gas (LNG) 
trade volumes rose to a record last 
year led by Asia, though growth was 

marginal as demand was slammed by 
coronavirus-induced restrictions, according 
to a report by the International Gas Union 
(IGU).

Overall LNG trade increased to 356.1 million 
tonnes last year, up by 1.4 million tonnes or 
about 0.4% from 2019, mostly driven by 
increased exports from the United States and 

Australia, the group said in its annual report 
released on Thursday.

This was smaller than the growth of 40.9 
million tonnes, or 11.5%, in 2019, the IGU 
said. But LNG was one of the few 
commodities that had an increase in trade in 
2020, it said.

Australia overtook Qatar as the largest LNG 
exporter in the world, while the US and 
Russia remained as the third and 

fourth-largest exporters respectively, it 
added. In 2020, the US exported 11 million 
tonnes, or about 33%, more than in 2019 due 
to new production from Freeport LNG, 
Cameron LNG and Elba Island. Exports, 
however, declined from Trinidad and Tobago, 
Malaysia, Egypt, Algeria and Norway, the IGU 
said. For imports, Asia made up 70% of overall 
volumes with growth mainly driven by China, 
India, Taiwan and South Korea, with Myanmar 
being a new importer.

G

LNG trade rises to 
record in 2020
IGU says increase mostly driven by 
spike in exports from US, Australia

Source: www.reuters.com
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OPEN FORUM

nder its CSR ambit, SSGC continues 
to provide support to healthcare 
institutions in their �ght against 

COVID-19. The Company recently provided 
monetary support to Dow University of 
Health Sciences (DUHS) to procure materials 

and kits needed to �ght this pandemic while 
continuing their service to humanity by 
providing exceptional healthcare service 
even during these trying times. Shahbaz 
Islam, GM (Corporate Communications) 
handed over a cheque to to Shahzad Hussain, 

COO, DUHS at his o�ce.  Also present on the 
occasion was CSR team members including 
Corporate Communications’ DGM Salman 
Siddiqui, Manager, Huda Qureshy, Dy 
Manager Sadaf Abbas and Executive Zubia 
Sadiq. 

U

Virtual kachehris held to speedily resolve complaints

Company provides support to DUHS to expedite
COVID-19 control efforts

irtual khuli kachehris to resolve the 
complaints of the local customers 
were arranged in SSGC’s Karachi, 

Hyderabad, Larkana, Sukkur and Quetta 
regions, as per PMDU’s directives in April 
2021.   SSGC started convening such sessions 

in May 2020 to respond e�ectively to 
customers’ gas-related complaints and has 
arranged such open forums on monthly 
basis. Apart from 45 plus virtual kachehris, 
two physical katcheris have also been held so 
for. The sessions are organized by the 

Company‘s Corporate Communication 
Department.  SSGC’s senior management, 
regional heads and representatives from 
Distribution and Customer Services reply to 
the customer’s queries from calls made from 
a dedicated number.

V
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CSR

Celebrating eid festivities with orphan children

n the occasion of World Orphans 
Day in April 2021, Al-Khidmat, 
Karachi organized an Eid Shopping 

event for the orphans it has been taking care 
of this Ramadan at the Chase Departmental 
Store in Karachi. 

The CSR Section of SSGC's Corporate 
Communication Department participated in 
this activity. 

Shahbaz Islam, General Manager, Salman 
Siddiqui, Dy. General Manager and  Sadaf 

Abbas, Dy. Manager attended the event and 
interacted with the children while they 
shopped for Eid-ul-Fitr. Also among the 
bene�ciaries were those ten orphans whom 
SSGC has supported over the past few years 
as a CSR initiative.

O
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CSR

Motivating the youth

Acknowledging the Support

n annual youth motivational 
conference organized by The 
Innovators, Gohar-e-Nayyab is a 

platform that not only invigorates the feeling 
of con�dence in youngsters but also 
becomes a driving force for them to achieve 
their dreams. The latest edition of the 

conference, held in April 2021, featured 
opportunities for learning, motivation, and 
life changing success stories by the achievers. 
Shahbaz Islam, GM (Corporate 
Communications) was one of the leading 
public speakers at the event who motivated 
the youth by instilling in them the belief that 

they can achieve everything they set their 
mind to. 

Mr. Islam further shared life changing skills 
and tools that can aid the youngsters in 
accomplishing their goals and making good 
use of their lives.

A

SGC sponsored JTECH 2021, an annual technology extravaganza 
organized by Department of Computer Science and Software 
Engineering, Jinnah University for Women, Karachi.  

SSGC has been sponsoring this event for last few years. To acknowledge SSGC's 
support, senior lecturer of the host department Kanwal Zahoor presented a 
memento to DGM Corporate Communications Salman A. Siddiqui.

S
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round
Involves direct participation by the managers in the work-
related a�airs of their subordinates, in contrast to rigid and 
distant management.
In MBWA, managers spend a signi�cant amount of their time making 
informal visits to work area and listening to the employees.
�e purpose of this exercise is to collect qualitative information, listen to 
suggestions and complaints, and keep a �nger on the pulse of the organization
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CELEBRATION
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The best of Social Media official pages – April 2021
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social media

1. Live streams will remain popular
The global health crisis of 2020 saw many 
businesses going digital however they could 
to maintain social distancing and prevent the 
spread of COVID-19. Face-to-face meetings 
turned into Zoom conferences and live 
concerts turned into live streams of artists 
playing from their homes.

So naturally, there’s an uptick in the use of live 
streaming features on social media. Facebook 
saw a massive rise in messaging and live 
streaming, especially in COVID-19 hotspots 
like Italy. For instance, the number of views 
on Instagram and Facebook Live doubled 
there in just a week.

While the situation continues to evolve in 
2021, people have gotten used to being able 
to interact with brands live without ever 
leaving their homes. So live streaming will 
continue to gain popularity and should 
de�nitely be a part of an organization’s or 
brands’ social media marketing strategy.

2. Stories as a content format
More than 500 million users interact with 
Instagram Stories every day. So although 
Instagram Stories were already dominant 
content format in the previous year, they’re 
not going away any time soon.

Brands will need to take a more organized 
approach and plan for Stories as a content 

format for their publishing calendars, if they 
aren’t already doing so. More importantly, the 
use of video as Stories will increase since they 
appear to outperform photos.

 3. Virtual reality will become more popular on 
social media
Amid the stay-at-home orders and the need 
for social distancing, people are seeking 
more meaningful interactions virtually. 
Virtual reality (VR) is one of the current 
technological trends that can provide them 
with those interactions. Interacting with 
people through VR gives you a sense of 
actually being together even if they’re 
halfway across the world. This is the exact 
kind of experience that people need at a time 
when they have to socially distance.

2021 is likely to see virtual reality gaining 
more popularity on social media as platforms 
push forward with incorporating this 

technology.

4. Augmented reality as a media trend
Similar to virtual reality, recent events have 
accelerated the adoption of Augmented 
reality (AR) experiences, including in the 
social space. AR doesn’t require additional 
hardware beyond a smartphone, making it 
even more readily accessible than VR. It’s also 
familiar from experiences like dynamic photo 
�lters that have been on multiple social 
platforms for years.
Augmented reality experiences are 
inherently interactive and highly e�ective for 
engagement.

Brands are quickly buying into this latest 
social media trend by creating AR �lters to 
promote new products or encourage fan 
interaction. This keeps your audience 
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engaged and entertained, and could even 
help you attract new customers with the right 
promotion.

Creatively implementing AR into your social 
media marketing strategy for 2021 could very 
well help your brand stand out. The 2020 
Sprout Social Index even found that creative 
and entertaining content are some of the top 
factors that make a brand’s social presence 
stand out.
 
5. Social commerce will continue to grow
With the social media industry constantly 
adapting to enhance the user experience, 
we’re seeing more features and tools that 
support quick and easy shopping. Instagram, 
for instance, allows you to add product tags 
and enable easy checkout without ever 
leaving the platform. On Facebook, you can 
set up a Shop that people can browse and buy 
right on the platform.

This could be the perfect tool for marketers to 
capitalize on in 2021, especially considering 
the role of social media in purchase decisions. 
Keep in mind that 54% of social media users 
research products using social media. And 
social media referrals can in�uence the 
purchase decisions of 71% of users.

And when you add social commerce to the 
equation, you have something that simpli�es 
and shortens the customer journey. Now 
when your audiences see a product they like 

on social media, they no longer have to go to 
the website and search for it. They can buy it 
straight from the platform, which is likely to 
reduce abandoned transactions.

In fact, simply having a a buy button increases 
the likelihood of purchase and helps move 
transactions forward on social.
 
So setting up social media storefronts and 
making your posts shoppable are among the 
top social media best practices for 2021. If you 
don’t adapt your strategy to �t changing 
audience behavior, you could lose out on 
prospective customers.

6. Purpose-driven campaigns to take center 
stage
While social media has always driven 
engagement with causes, the global 
pandemic has shined an even brighter 
spotlight on these causes. People want to help 
more than ever, and they expect brands to 
pitch in.

In fact, 74% of respondents in a Twitter survey 
want brands to showcase acts of kindness. 
And 77% feel more positively about brands 
that try to support society during this crisis.

So even for 2021, we’re likely to see brands 
helping out however they can through 
purpose-driven social media campaigns. 86% 
of respondents in the survey want brands to 
support vulnerable members of the 

community. And 82% of respondents expect 
more support for frontline health sta�.

7. Inclusivity will matter more than ever
Brands are increasingly under pressure to 
make meaningful strides for inclusion in their 
business operations and marketing. 
Audiences are more aware than ever that they 
have plenty of options, leading them to put 
their money behind companies that show 
investment in the communities and issues 
they are passionate about.

And brands need to keep up. You can no 
longer a�ord to be silent and passive about 
issues that your target audience passionately 
cares about. An Accenture study found that 
29% of all shoppers would switch to a brand 
that’s committed to inclusivity and diversity.

However, audiences are also increasingly 
aware of performative activism that looks 
more like a marketing play rather than a 
meaningful contribution – make sure your 
content on inclusivity is well-informed and 
make sure your brand is ready to act. These 
important social issues can’t just be treated 
like another trending topic.

So in 2021, inclusivity will become an even 
bigger focus for brands that want to build 
deeper connections with their customers. If 
your brand’s social presence doesn’t re�ect 
your audience’s views on identity and 
diversity, you’ll end up missing a crucial 
opportunity to connect with them.

8. Authenticity and transparency will be 
paramount
Consumers want brands to get real. That 
means maintaining authenticity and 
transparency about your products and 
operations. If you want people to trust you, 
you need to be honest with them.

And what better way to do that than through 
social media? According to the 2020 Sprout 
Social Index, transparency and engagement 
with the audience are the top two factors that 
make a brand’s social best in class. If you made 
a mistake, own up to it through a heartfelt 
social media message. Allow your customers 
to freely reach out to you in case of any 
problems or disappointments. And instead of 
deleting negative comments, openly address 
them and show them how much you care 
about their problems. 

Source: sproutsocial.com
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RAMADAN AT THE TIME OF CORONA
Ramadan in the time of Corona will have its own challenges and opportunities. 

Give Even More Generously
This Ramadan is the time to commit to helping those in need – whether it’s 
shopping for an elderly person, giving rations to those who can’t afford them or 
delivering iftar to someone who might not be able to cook for themselves. We, as an 
Ummah, do always give generously in Ramadan but this year it’s time for those who 
can to dig deeper. To forgo some of our little luxuries to make this time easier for 
someone else. 

Be �ankful
It’s a time to focus on gratitude, to appreciate what we have no matter how little or 
how much. Be mindful in your gratitude – take the time to savour your blessings.

Contemplate
Try to read the meaning of the Holy Quran as well as the Arabic. Take the time to 
contemplate what this time has taught you about yourself, about your deen and 
about what is important to you.

Pray
Prayer has so many functions. It is our farz but it is also a solace and a guiding light. 
It also helps to remember some of the many reasons for prayer, which include
 Giving thanks
 Praising  and glorifying almighty Allah 
 Supplication or asking for blessings
 Asking for forgiveness
 Seeking Spiritual upliftment
 Following Allah’s commandment– which keeps us on the straight path
 Seeking solace – in times of trouble, prayer gives you hope, 
 courage and patience
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Qatar invests billions, undercuts rivals to maintain 
LNG market dominance

he world’s top exporter of lique�ed 
natural gas is ramping up 
production dramatically and 

undercutting competitors in a bid to squeeze 
them out the market.

Qatar is dropping prices and pushing ahead 
with a $29 billion project to boost its exports 
of the fuel by more than 50%, stymieing the 
prospects of new plants elsewhere. It’s also 
established a trading team to compete in the 
nascent spot market and pushing into Asia 
more aggressively, according to people 
familiar with the matter.

The strategy marks a shift for Qatar, which has 
barely raised production in the past �ve years 
and traditionally prioritized prices over 
market share. Increased competition, 
especially from the U.S. and Australia, has 

forced the Persian Gulf state to become more 
nimble and attract buyers in Asia, a hot spot 
for gas demand.

The global transition to renewable energy is 
adding to the country’s sense of urgency. 
While LNG was until recently touted as a 
bridge from coal and oil to the likes of solar 
and wind power, it’s falling out of favor with 
some governments as they step up e�orts to 
slow climate change. “Qatar’s expansion plan 
is so huge that there are questions on the 
need for other supply options,” said Julien 
Hoarau, head of EnergyScan, the analytics 
unit of the French utility Engie SA. 
“It’s still the number one, but the U.S. has 
never been so close, so Qatar needed to move 
if it wanted to keep its leading position.” The 
U.S. came close to overtaking Qatar’s monthly 
exports for the �rst time in April, while 

Australia has been neck-in-neck with the 
Middle Eastern nation for the last year, 
according to ship-tracking data compiled by 
Bloomberg. As Gulf Coast projects develop, 
the U.S. is slated to brie�y become the world’s 
top supplier by 2024, before Qatar regains 
that status later in the decade, according to 
BloombergNEF.

Several factors are playing into Qatar’s hands. 
China, one of the fastest growing LNG 
markets, has been reluctant to import more 
from the U.S. or Australia due to trade and 
geopolitical tensions. But Qatar’s main 
advantage is that it has the world’s lowest 
production costs thanks to an abundance of 
easy-to-extract gas, most of it contained in 
the giant North Field that extends into Iran.

Source: worldoil.com

T

Energy Snapshot



21April 2021

 ENERGY NEWS

Pakistan's largest Chinese-built nuclear plant to 
start operating

ubai-based project described as the 
“�rst industrial scale, solar-driven 
green hydrogen facility in the 

Middle East and North Africa” has been 
inaugurated, with those behind the 
development hoping it will help catalyze the 
region’s renewable energy sector.

In a statement, Siemens Energy said power for 
the pilot project — a collaboration with the 
Dubai Electricity and Water Authority and 

Expo 2020 Dubai — would come from the 
Mohammed bin Rashid Al Maktoum Solar 
Park, a vast solar facility slated to have a 
production capacity of 5,000 megawatts by 
2030.

Described by the International Energy 
Agency as a “versatile energy carrier,” 
hydrogen has a diverse range of applications 
and can be deployed in sectors such as 
industry and transport.

It can be produced in a number of ways. One 
method includes using electrolysis, with an 
electric current splitting water into oxygen 
and hydrogen.

If the electricity used in the process comes 
from a renewable source, such as wind or 
solar, then some call it “green” or “renewable” 
hydrogen. 

Source: Cnbc.com

D

akistan's largest nuclear power plant 
was opened recently, generating 
electricity for the national grid as the 

country tries to wean itself o� its reliance on 
fossil fuels.

The facility, built with Chinese assistance, in 
Karachi is Pakistan’s sixth nuclear power plant 
and dramatically increases its nuclear energy 
capacity.

China is a close ally of Pakistan and has 
invested billions in the energy sector, largely 
coal-�red power production.

At a ceremony in Islamabad, Prime Minister 
Imran Khan said that the plant would produce 
1,100 megawatts of clean energy, taking the 
country’s total nuclear energy production 
capacity to 1,400 megawatts.

"This is important for us because Pakistan is 

among the top 10 countries at risk due to 
climate change," he said.

Pakistan has struggled with energy shortages 
and rising power prices. Large-scale 
construction of new power plants – mostly 
coal-�red - has year boosted the country's 
energy capacity, but come with an 
environmental cost.

The PM said last year that Pakistan would not 
pursue any more power based on coal, 
though it was not clear the impact on a 
number of coal projects still being planned. 

The nuclear plant was designed by China 
National Nuclear Corporation (CNNC) and 
construction started in 2015. A seventh 
nuclear power plant is planned to begin 
operations by 2022.

Source: reuters.com

P

Dubai launches region’s 
‘first industrial scale’ 
green hydrogen plant
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