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Karachi to Hyderabad

Eid-ul-Fitr was celebrated across Pakistan with religious zeal and fervour. On return from work, the SSGC management broke with the
tradition by not just wishing employees in the head office but also in a number of Company facilities including Karachi Terminal, SITE
office Karachi, Azad Trade Centre, Distribution East, Regional Office Hyderabad and HQS3.

The employees at facilities other than the Head Office were pleasantly surprised to find MD and his team meeting them in a series of
unscheduled visits. The visits also provided a chance for the MD to discuss the status of ongoing projects as well as issues of the human
resource in both executive and staff cadre.

On the other hand, post Ramadan the Task Force was back in the field, undertaking raids as part of the overall strategy to control UFG.
On the third day of eid, a number of company employees visited ‘Bint-e-Fatima; an old home to extend eid wishes to the senior citizens.
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SERVICE WITH A SMILE: THE DAWN OF SOCIAL MEDIA AT SSGC

s social media continues to grow
A rapidly every year within the utility

sector, companies need to identify
the best approach and interaction
techniques with the consumer in order to
protect their brand and reputation.
Engaging with the public through social
media is no longer a choice. It is
anticipated that by 2020 about 95% of a
utility’s bill paying customers will have
either grown up during the age of digital
technology or will be “digital converts”
and fully digital savvy. This form of
communication is now expected by the
consumer, and the landscape of social
media continues to change as we move
towards the digital age.

Consistency and regaining customer
trust is most crucial and so is injecting
personality into communications,
formulating imaginative strategies to
appeal for the consumer and examine
how to be a positive influence within the
industry.

Due to rising internet penetration and the
need to have a purposeful presence on
social media, SSGC decided to take and
initiative two years back to have a
dynamic online presence over the social
media. In this regard, during the initial
phase the Corporate Communication
Department rolled out SSGC’s social

media presence on popular digital
platforms namely Facebook and Twitter.
The objective was to enhance the brand
positioning  through  smart  digital
penetration, showcasing a balanced
picture of energy related issues from
local and industrial perspective, with a
fair share of awareness, press
announcements and latest development
to keep the members engaged and
interested.

Since the inception, SSGC’s presence on
Facebook and Twitter has seen
significant growth in terms of consumer
engagement and interaction.

Facebook is one of the great ways to
communicate quickly. SSGC digital team
has effectively used this platform and
has connected and reached millions of
households in a very short period of time.
Facebook is the most talked about social
media platform as everyone seems to be
on Facebook including students,
parents, grandparents and  other
community members. It is being used as
a great tool for two-way communication
with stakeholders.

As a remarkable interaction platform and
constantly changing user dynamics, it
has helped reshaped this social media
dais as an effective communication tool

in the following areas:

e (Crisis Management - Being
prepared to protect your reputation:
Instant press releases and rebuttals,
reach out to the end consumer without
the hassle of print or delay in media
execution.

e Using social media to change
perception: Good social media usage
can help in developing a positive image
of the company and modify perceptions.
The idea of a utility company’s presence
over social media and its effort to engage
in a two-way communication brings the
company and the consumer closer and
creates a sense of ease and
convenience for the consumer.

e Content: Organic posts generate
inexpensive visibility and reach without
incurring extra advertising costs unlike
TV, Radio and Print.

e Transparency and Analytics:
Meanwhile traditional media i.e. TV and
Radio can be hard to track, digital media
is effective in terms of campaign
performance, user profiling, behaviors
and analytical tools that are available to
generate useful insights and findings for
a better proactive approach for any
future ad campaign.
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SSGC’s Facebook page r
has generated 175,000 fans

over a short period of 2
years primarily based on
organic reach and
generates over 32,000 post

that reach users every
week which is a staggering

1.5 million users per
annum.

Twitter on the other hand acts as a micro
blogging platform that allows sending
free messages called Tweets in 140
characters or less. These tweets can be
text, images or videos making it a
dynamic communication tool. SSGC in
this regards uses this platform for the
following:

e Routine tweets about CNG closures
and emergency shutdowns

e Press releases and rebuttals

e To keep all stakeholders (Industrial,
CNG, Commercial) informed about latest
updates related to SSGC

e Advertising Banners and Campaign

posts (Round the clock Advertising)

Twitter also serves the purpose of

communication with media and various

publishers (bloggers, journalists, news

anchors, celebrities etc.) in getting the

message conveyed. These influencers

attract the attention of millions of

followers and act as a catalyst to pass on J
the message as endorsers. A look at SSGC’s Facebook and Twitter social media platforms

The tools may come and go, but the , . .
concept is so basic, it's almost hard to SSGC’s Twitter platform Notable followers include

imagine the digital world heading in any has over 14,000 followers Gharida Farooqi, Mahira
other direction. Being social s which include a mix Khan, Syed Ali Raza Abidi,

fundamental to the nature of human . . .
ien f rnalist i i i
beings. We want to use whatever audience o journafists, Kashif AbbaSI’ Malik

channels we have to communicate. news anchors, politicians Abrar, Sanam Baloch,
and celebrities, who are  Omar Qureshi, etc.

used as influencers.
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BOARD, MANAGEMENT HOLDS MEETING AT LPG

SUBSIDIARY

high level delegation comprising
A of SSGC directors including

Muhammad Riaz Khan, Saleem
Zamindar, Sardar Rizwan Kahar and
Khalid Rahman, MD, SSGC visited the
SSGC LPG (Pvt.) Limited. (SLL) on
August 1, 2015. The visitors held wide
ranging discussion on issues related to
the marketing and distribution of LPG
across Pakistan. They were also given a
comprehensive project briefing by MD,
SLL Ziad Syed and his team. @

-

Directors holding meeting at SSGC-LPG subsidiary, CFO with senior officials

_I

CRD makes major forays in gas theft infested areas

FG is a major menace the
U Company is confronted with. Gas

theft is one of the leading causes
of UFG that has severely impacted the
Company’s financial bottomline. The
Customer Relations Department is
focused towards undertaking raids in
gas theft infested areas, with the support
of SSGC-backed Police, Security
Services Deparment and Utilization
(DSM) Department. On July 29, 2015, the
team conducted a raid in Ali Akbar Shah
Goth, Sector 50-A in Korangi Karachi.
More than 600 houses whose occupants
were stealing gas directly through main

line had their connections dismantled.
27,540 mmcf gas was saved as a result
of this raid.

A day earlier, the same team conducted
a major raid in Madina Town, Karachi to
remove illegal connections. The team
removed illegal connections in more than
900 houses and helped make savings of
41,310 mmcf volume of gas.

The team also conducted a number of
raids in Memon Goth in Malir Karachi in
July 2015. In Memon Goth, 500
disconnections were made that led to

Scenes from the raids conducted in July and August 2015

savings of 22,950 mmcf gas.

While all these areas are known for their
law and order situation, the team met
with major resistance from an unruly
mob. The mob comprising of women and
youngsters of the area gathered in the
main chowk and started protesting
against disconnections and resorted to
physical scuffling with the raiding party.
The Security Services Department
handled the difficult situation deftly and
smartly to avoid any unpleasant situation.Q
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SSGC, CNG ASSOCIATION HOLD TALKS TO IRON OUT DIFFERENCE

n July 6, 2015, All-Pakistan CNG
OAssociation registered its protest

at the SSGC Head Office for the
48-hour CNG stations’ closure. The
protestors, led by Shabbir Sulemanijee,
President, All Pakistan CNG Association
(Sindh Zone), said that the 48 hour
curtailment was unacceptable since it
caused hardship to the public because
the majority of public transport had been
converted to CNG. They were of the view
that SSGC kept on changing its own
closure schedule, much to the
inconvenience of the general public.

Determined to amicably work out the
issue, the SSGC management instructed
Amir Mumtaz Khan, ASGM (GS) and
Saeed Larik, GM (Distribution-Central) to
take the media through an impromptu
press conference into confidence about
the matter and also hold talks with the
Association in this regard. From SSGC'’s
side, Colonel (R) Shoaib Qureshi, AGM
(Admin. Services) and Shahbaz Islam,
AGM (Corporate Communications) also
participated in the media briefings and
talks with the Association.

Addressing the press conference, Saeed
Larik, GM (Distribution-Central) said that
while the gas supply is 1,200 mmcfd,
demand is 1,300 mmcd which implies a
shortfall of 100 mmcfd. This 100 mmcfd

-

Joint press conference in session

shortfall, Mr. Larik said, was met through
gas load management plan. Mr. Larik
added that SSGC was getting maximum
supply from the fields which it was
distributing to the customers. He said
that the utility sets certain parameters to
ensure that the system does not collapse
and the alternate day closure was one
solution to ensure that the parameter is
not disturbed. However, the recent heat
wave and the curtailed supply from
Naimat Basal field prompted the
Company to curtail gas to CNG and
distribute it to the power sector. The
SSGC officials categorically pointed out
that based on sectoral priority, CNG was
fifth on the list.

Both the parties showed commitement in working out thorny issues

-

ASGM (GS) stressed that any change in
schedule, including the  48-hours
continuous closure, was intimated to the
CNG associations through emails, SMSs
and cell phones. The CNG association
representatives prevailed on the SSGC
management to restore the previous
schedule of alternate day closure. They
also suggested that SSGC should
seriously consider the option of opening
CNG stations at 8 pm, instead of 8 am
the next day. The management stopped
short of accepting the Association’s
suggestion and added that it needed to
be looked on technically in terms of its
effect on the line pack, before it is
practically implemented. Q
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KARACHI TO HYDERABAD — MD, TEAM EXTENDS EID WISHES TO EMPLOYEES

fter returning from long Eid
A holidays, in accordance with the
long drawn tradition, SSGC
management extended eid greetings to

executives and staff on July 23, 2015.

What was different from yester years’
tradition was that the management, led
by MD, SSGC Mr. Khalid Rahman
extended eid greetings to not just the
employees based in the head office but

in Karachi Terminal, SITE Office, Azad
Trade Centre, East Zone Korangi, HQ-3
Jamshoro  and  Regional  Office,
Hyderabad. Starting from the head
office, the MD, along with his team
comprising of Shoaib Warsi, DMD, SGMs
and ASGMs met a large number of
executives and staff in different facilities
on the same day.

The gesture was positively received by

all employees as it was the first time in
the history of the company that on the
same day an MD went on to all the prime
locations, from Karachi to Hyderabad, to
meet employees personally. Eid Milan
2015 thus ended up on a high note with
SSGC personnel meeting their seniors
and each other with smiling faces all
round personifying a spirit of unity and
brotherhood.Q

_I
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FALCONS FLEW HIGH, OTHERS SWOOPED WITH
BRILLIANT PERFORMANCES

in SSGC has evolved into a novel

form of team building and
employee engagement. The first edition,
held two years back was a rip-roaring
success. The second edition, played at
the Karachi Terminal during the first three
weeks of this Ramadan, lived up to its
billing as yet another exciting tournament
that gave to the cricket fans and
supporters of the six teams plenty to lap
on to. Six departmental teams including
CS Dolphins, Engineering Sharks, IT
Lions, MS Kangaroos,
Finance/Distribution Falcons, and North
Wolves displayed quality cricket and
exemplary sportsmanship spirit.  The
tournament this year was full of surprises
as hot favorites and reigning champions,
IT lions were knocked out in group
stages courtesy of some brilliant
performances by Sharks, the team that
emerged as the ultimate underdogs

R amazan Night Cricket Tournament

under the captaincy of Rashid Latif of the
Measurement Department. Although the
Sharks lacked individual stars, its team
effort and persistence led to the first ever
semifinal qualification for the team. After
two weekends of intense competition the
semifinals were contested between
Kangaroos and Sharks and then the
Dolphins and the Falcons.

The much awaited final was played
between the Falcons and Kangaroos.
The final turned up to be a nail biter and
a battle of nerves in which the Falcons
finally prevailed on the very last ball of
the match. The event was marked by
superlative  performances.  Dolphins’
Kamal, popularly known as Mamu
emerged as the bowler of the tournament
by bagging seven wickets. Mansoor
Soomro of MS Kangaroos piled up 128
runs to emerge as the highest run getter
of the tournament. Soomro was brilliant

in all the games except in the finals. On
the other hand, Sharks Captain Rashif
Latif won the ‘Veteran Player of the
Tournament’ while Kangaroos’ Sadaf
Abbas was adjudged ‘Player of the
Tournament’ for shining as a batman,
bowler and fielder.

The event proved to be a huge success
as participants came all over from the
franchise areas and examples of
sportsmanship and camaraderie were
set throughout. The employees lauded
the efforts of organizing departments
and said that such events should be
held on a regular basis for not only
relaxation but also to enhance team
building. The very fact that a comfortable
environment was created in which
employees from all levels integrated,
played and ate sehri together can be
summed up as an amazing experience.
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Directors’ visit Meter Plant

SGC'’s Directors Arif Hameed and 2015. They were accompanied by Khalid management to different assembly and
S Mirza Mahmood Ahmad visited Rahman, MD, and Shoaib Warsi, fabrication halls and explained to them
different facilities of the DMD/COO and Fayyaz Merchant, SGM different functions and processes.
Company’s Meter Manufacturing Plant at (ES). Rashid Mansoor, DGM (Meter
the Head Office compound on August 2, Plant) took the directors and the top

CNG Dealers Association meets management

halid Rahman, MD, SSGC met the representatives of CNG Dealers Association led by Mr. Abdul Sami Khan along with Mr. Abdul
Haseeb Khan and Malik Khudabaksh who called him at the Head Office to discuss CNG related issues.

Iftar reception for MD

SGOA hosted an impressive iftar dinner reception to Khalid Rahman, MD, SSGC. A number of issues related to the executives
were also discussed.

Khatam-e-Quran

napshots of the Khatam-e-Quran ceremony which was conducted at the Head Office Masjid on the occasion of the 27th holy
night of Ramadan.
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Some glimpses from the LONG SERVICES AWARDS, KARACHI

The picture covers present and former company’s senior executives receiving medals from Managing Director Mr. Khalid Rahman

KMC-SSGC joint meeting

joint meeting of SSGC and KMC was held to discuss the road cutting issues required for laying of gas pipelines under the
charmanship of commissioner Karachi Mr. Shoaib Ahmed Siddiqui, at Civic Centre, Karachi.
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near and dear ones. When one of

us at the Corporate
Communications came up with the idea
of spending time at an old house, there
was a unanimous ‘yes’ vote from
everyone in the department. The CSR
team decided on ‘Bint-e-Fatima’ Old
Home Trust, a reputed facility for
octogenarian women who were spending
the twilight of their years away from their
loved ones, primarily because of their
kins’ decision.

E id days are invariably spent with

On the third day of the eid, the Corporate
Communication department, led by its
AGM Shahbaz Islam accompanied by
some executives of other departments
visited Bint-e-Fatima Trust to extend eid
wishes to the senior citizens, give them
presents and generally have a
memorable time with them. The SSGC
team was warmly received by the family

=

that was committed towards extending
care to the ladies of the old home.

Being socially responsible is something
SSGC as an organization takes pride in,
infact SSGC’s CSR program is one of the
most comprehensive programs in the
country. CSR at SSGC however is not just
restricted to funding various initiatives
but its about going the extra mile by
participating and being there with those
who need our attention. This was the very
philosophy that took team SSGC to
Bint-e-Fatima Old Home Trust which
facilitates old ladies from various
sections of our society in time of their
lives where they need utmost care and
love. Team SSGC spent day 3 of eid by
arranging a musical program and various
eid gifts for the ladies. The team of
Bint-e-Fatima comprises of a family who
has devoted their life to take care of the
old ladies left alone under different

circumstances. Currently 35 old ladies
are under excellent care at Bint-e-Fatima.

The SSGC team individually met with
each of the ladies and presented them
gifts. While some were quiet and reticent,
others opened their hearts to us by
sharing innocent stories about their past
and their experience of being a
Bin-e-Fatima resident. The team then
went around the facility and were happy
to note that the bed rooms were clean
and well maintained. The main get
together was held at the lawns of the
Trust where the SSGC team sang old film
songs, cracked jokes with the ladies and
reiterated that the owners of Bin-e-Fatima
Trust were inarguably the saviours of
these ladies who in ideal conditions
should have been with their families. One
by one each visiting member spoke from
the heart about how elated they feel to be
with the ladies.

_I
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SUPERANNUATIONS — EXECUTIVES

. . Department/ Place of Retirement
Name Designation A .
Division Posting Date
Mr. Muhammad Hanif Manager Billing North Karachi Zone 28-06-2015
Mr. Fazal Rasheed Dy. General Manager Information Technology Head office 03-07-2015
Mr. Igbal Sultan Chief Manager (CC&B) Information Technology Head office 05-07-2015
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Building a wind power plant in Pakistan - China invests $115 million

C hina is helping Pakistan build a
wind power plant near Karachi
with a total investment of $115
million, according to HydroChina
Investment Corporation which invested
in the plant. The Dawood wind power
plant, located some 60 kilometers east of
Karachi, is expected to generate 130
million kilowatt-hours of electricity per
year, meeting the need of about 100,000
families in the local area.

Jiang Li, secretary of the corporation,
said that the plant’s capacity is 49.5 MW.
Its construction started in April of this
year and is expected to be completed in
June 2016 and start to generate power
three months later.

According to Yang Zhiyao, Manager of
the Dawood Power Plant Project, the
plant could be operated for 20 years
after its completion. He said all the
investment would be recouped after
eight years of operation. Yang added that
wind power plants usually could be built
very fast and thus they were very
effective in relieving the shortage of
power in local areas. A Pakistan wind
farm built and funded by the China Three

Gorges Corporation is generating more
than  one-million  kilowatt-hours  of
electricity everyday.

The project is operating for more than 20
hours a day, a spokesperson for the
Chinese state-owned renewable energy
giant said. Since it went into operation in
November, the facility has generated
around  93-million  kilowatt-hours, he
added.

-

With an installed capacity of 49.5
megawatts, this is the first China-backed
wind farm in Pakistan. It is an example of
the work the two countries are doing to
build the China-Pakistan Economic
Corridor, part of the broader belt and
road regional trade and infrastructure
network.

Bright future for FLNG forecasted

both investment and activity in

the Floating LNG (FLNG) market
over the next seven years, with
Douglas-Westwood (DW) forecasting
total expenditure of $58.3 billion in its
new market report.
According to the report, 61% of this
spend is attributed to liquefaction
infrastructure, with the remainder from
import and regasification facilities.

T here will be significant growth in

Report author, Ben Wilby, commented,
“The industry is about to see the
installation of the first floating liquefaction
projects. The application of LNG
technology offshore has been proposed
and studied within the industry for more
than 30 years so there is intense industry
interest in the first applications. The
success of these first pioneering projects
will no doubt impact future commitments
by operators to FLNG developments.
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Downturn — Oil and gas industry in UAE shed workers

number of companies in the oil
A and gas industry in the UAE have
shed some of its workers as they
opt to reduce operational costs in the

hopes of surviving the downturn, industry
sources have confirmed.

The job cuts have affected employees
with engineering background and those
who worked on a contract basis. There is
no specific data on how many
businesses have trimmed down their
workforce but concerns are high that
there could be spillover effects into other
sectors such as retail and hospitality.

A source also confirmed that banks are
not hiring more than they used to and that
they have now become more selective on
recruitment. Jobseekers from abroad are
also not finding it easy to find an
employer in the UAE.

-

The sustained decline in oil prices has
squeezed profit margins of oil and gas
businesses not just in the region but
around the world, forcing employers to

Energy Social
Events Medla CSR

-

companies in the industry, including
oilfield services firms, parts
manufacturers and steel pipe makers,
have shed at least 75,000 people

reduce their staff size. As of March 18, worldwide, according to Forbes data.

$700 million invested in Ghana offshore gas project

investment guarantees for an offshore gas
project in Ghana that will help the country
address electricity shortages.

T he World Bank approved $700 million in

It includes a $500 million payment guarantee
from the bank’s International Development
Association for gas purchases by the state-run
Ghana National Petroleum Corp., the World Bank
said in an e-mailed statement from Washington
on Thursday. The remainder of the support is
protection from the International Bank for
Reconstruction and Development for private
financing.

“Together, the guarantees are expected to
mobilize $7.9 billion in new private investment for
offshore natural gas, representing the biggest
foreign direct investment in Ghana’s history,” the
World Bank said.

The Sankofa project, which is due to start
producing gas as early as 2018, will supply
enough fuel to generate as much as 1,000 mw of
power, reducing Ghana’s reliance on about 12
Mbbl of imported oil every year, the World Bank
said. Italy’s Eni SpA and Vitol Group based in the
Netherlands are carrying out exploration and
“commercialization” work, said the bank.

Ghanaians this year battled the worst blackouts
in at least eight years, with power cut to Accra,
the capital, for 24 hours at a time because of a
shortage of natural gas to plants and low water
levels at the nation’s hydroelectric dam.
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SOCIAL MEDIA MARKETING FOR BUSINESS:
EXPECTATION VS. REALITY

When a fast food chain releases a
A new menu item, there is typically a
lot of hype and promotion around
the product. These efforts can lead to

certain expectations of what consumers
can expect when purchasing the item.

Sometimes reality meets the expectation,
but more often than not, it doesn't.

Anytime you explore new opportunities
within digital marketing, it can lead way
to a certain set of expectations for
performance, audience reaction and a
host of other variables.

While the reality may not always meet the
expectation, there are many benefits of
incorporating social media into your
digital marketing routine. According to
Social Media Examiner’s latest report,
these benefits include:

e Increased exposure

e Increase in website traffic

e Development of loyal fans

e  Access to marketplace insight
e | ead generation

—

That same report found that Facebook
(52%), LinkedIn (21%) and Twitter (12%)
are the most important social media
platforms for marketers.

The examples below provide a glimpse
into some common expectations that

#1 — Set Publishing Expectations

Expectation: When tackling social
media for business, it can be easy to
assume that you'll have endless ideas for
content and will be a publishing
machine.

Reality: More often than not, companies
are strong, out of the gate and then
quickly tire from the attention needed to
create and curate compelling content.

Solution: One way to engage your
audience is to consistently publish

content on your social channels. If you
create a routine for publishing, they'll
know what to expect. Tools like Buffer are
great for scheduling out your social
media content for the week. You can also
set up rules for posting frequency and
time of day within your preferences.
Additionally, Buffer has a handy content
curation feature that makes it simple to
choose a piece of content that is relevant
for your audience and incorporate it into
the publishing schedule.

#2 — Assess Organic Conversions

Expectation: Based on all of the
awesome content you're producing, it's
only a matter of time before those contact
forms are flying in!

Reality: More realistically, a strong social
media presence will likely lead to an
increase in referral traffic to your website

(if that is where you're pointing followers).

Solution: An organic social media can

be used in combination with content
marketing efforts to drive lead
generation. While it may not always be a
direct conversion to sign up for services,
there are other conversion opportunities.
For example, use social media to lead
your audience to gated content on your
website or to a subscribe form to receive
updates from your company.

-

new (and even more seasoned)

marketers have about social media
marketing and the sometimes harsh
reality.
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#3 — Effective Community Management

Expectation: Responding to brand
mentions and inquiries is easy.

Reality: Keeping up with brand mentions
manually can  become incredibly
overwhelming.

Solution: Continue to create quality
content that your community will find
useful and use Social media monitoring
tools like SproutSocial, Topsy and Social
Mentionto help identify and respond to
mentions of your brand.

#4 — Improve Advertising Effectiveness

Expectation: Using paid social
automatically means that you’'ll have
more  conversions  (likes, shares,
comments) for your facebook page and
website.

Reality: Social advertising merely
provides access to more people, it
doesn’'t change the quality of your
message.

Solution: To get the most out of social
media advertising consider the following
best practices:

e Use clear and concise messaging

e Incorporate strong visual assets

e Betatest ads by publishing
organically first

e  Use platform targeting features

e Rotate ads frequently to avoid ad
fatigue

e Design ads with mobile users in
mind

#5 — Don’t Take the One and Done Approach

Expectation: You can successfully Solution: You need to understand your than they would use an Instagram

publish all of the exact same social audience and the social media sites that account. Keep this in mind when creating

messages on every platform. they use in order to get a true sense of messaging for your business social
how to position messaging for each media profiles and pages.

Reality: People use different social platform. The way that most users

media sites for different reasons. interact on LinkedIn is vastly different

Begin Setting Realistic Expectations for Social Media Marketing

True social media marketing success begin to see some of your social media you hadn't expected?

requires hard work, patience and expectations become realities. Source: www.toprankblog.com
attention to detail. Chances are, if you What have you found to be the most

invest your time and money wisely, you'll shocking reality about social media that
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Assorted Energy Social
Events Snapshot Media

Main Major Ramadan

Story Events Cricket IFleiterizl

ER

INVESTING IN HEALTH THROUGH CSR

After education, healthcare is the
R second pillar of SSGC's CSR

initiatives  through ~ which  the
Company funds health related projects of
public and private sector medical
facilities and NGOs. Recently the
Company provided monetary support to
two local NGOs Omair Sana Foundation
and Markaz-e-Umeed.

As part of the Company’s CSR initiatives,
monetary support to the tune of Rs. 1.30

million was granted to Omair Sana
Foundation (OSF) for provision of blood
Bags for the treatment of thalassemic
children. Shahbaz Islam AGM (CCD)
presented the cheque of Rs. 1.31 million
to Dr. Sagib Hussain Ansari, General
Secretary OSF. Also present on the
occasion were Obaid Hashmi, CEO, OSF
and Corporate Communications’ DGM
Salman A. Siddiqui, Chief Manager
Muhammad Ali Gohar, Management
Trainee Uzair Haider and Executive

Zubia Sadiq.

Under the CSR initiative, SSGC also
made a monetary donation of Rs. 0.86
million to Markaz-e-Umeed, Karachi to
sponsor a batch of 50 special students
suffering  from  mental disabilities.
Shahbaz Islam, AGM (CCD) presented
the cheque to Zeeshan Siddiqui,
Director, Markaz-e-Umeed.

=
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